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Streszczenie. W artykule zidentyfikowano znaczenie turystyki jako zjawiska gospodarczego
dla gospodarki narodowej Ukrainy. Podkre$la sie szczegolne cechy turystyki, w szczegolno$ci: dziata
ona w postaci produktu turystycznego i ustug, ktérych nie mozna gromadzi¢ i transportowac; tworzy
nowe miejsca pracy; stuzy jako mechanizm redystrybucji dochodu narodowego; jest mnoznikiem
krajowego wzrostu dochoddw, zatrudnienia i rozwoju lokalnej infrastruktury, wzrost poziomu zycia;
charakteryzuje sic wysoka wydajno$cia 1 szybkim zwrotem inwestycji; jest skutecznym $rodkiem
ochrony przyrody i dziedzictwa kulturowego; wiaze sic ze wszystkimi sektorami gospodarki
narodowej. Z pomoca ocen ekspertow, gldwne problemy wspotczesnej ukrainskiej turystyki zostaty
zidentyfikowane. Analiza problemoéw zwiazanych z branzy turystycznej moga udowodnié, ze
turystyka na Ukrainie jest w stanie stagnacji. Korzystajac z raportéw Europejskiego Banku Odbudowy
i Rozwoju wygenerowano dane o potencjale i glownych przeszkodach w rozwoju ukrainskiej
turystyki. Korzystajac z do$wiadczen w stosowaniu miedzynarodowych praktyk miedzynarodowych
do rozwoju turystyki, zbudowano cztery etapy strategicznego rozwoju turystyki na Ukrainie. Opiera
si¢ na zasadach, zasobow, zadan i mozliwosci klastrow turystycznych w ramach strategii rozwoju
branzy turystyczneij z Ukrainy, algorytm dla opracowania strategii klastra turystycznego powstaje.

Stowa kluczowe: gospodarka narodowa, branza turystyczna, turystyka, potencjat
turystyczny, strategia, rozwoj, reforma przemystu, klastry turystyczne.
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Abstract. The article identifies the importance of tourism as an economic phenomenon
for the national economy of Ukraine. The special characteristics of tourism are singled out, in
particular: it acts in the form of a tourist product and services that cannot be accumulated and
transported; creates new jobs; serves as a mechanism for redistribution of national income; is a
multiplier of growth of national income, employment and development of local infrastructure,
growth of living standards; has high efficiency and fast return on investment; is an effective
means of nature protection and cultural heritage; associated with all sectors of the national
economy. With the help of expert assessments, the main problems of modern Ukrainian tourism
have been identified. The analysis of the problems of the tourism industry allowed to prove that
the tourism of Ukraine is in a state of stagnation. Based on the reports of the European Bank for
Reconstruction and Development, data on the potential and main obstacles to the development of
Ukrainian tourism have been generated. Using the experience of applying international
international practices for tourism development, four stages of strategic development of tourism
in Ukraine have been built. Based on the principles, resources, tasks and capabilities of tourism
clusters within the strategy of development of the tourism industry of Ukraine, an algorithm for
developing a strategy for the tourism cluster is formed.

Keywords: national economy, tourism industry, tourism, tourism potential, strategy,
development, industry reform, tourism clusters.
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AHoTamifa. Y CTarTi BH3HAYEHO 3HAYEHHS TYpHU3MYy SK EKOHOMIYHOTIO SIBHINA IS
HAI[IOHAJIbHOI EKOHOMIKM YKpaiHu. BrokpeMieHo 0co0NnBi XapaKTepUCTHKU TYPH3MY, 30KpeMa:
BHCTYNIA€ y BHIVBIAI TYPHPOAYKTY 1 TOCIYT, SKi HE MOXYTh HAKOMUYyBATHCS 1
TPAHCIIOPTYBATHCS; CTBOPIOE HOBI po0OOYi MICIM; CIyrye MEXaHi3MOM MepepO3NOALTY
HAI[IOHAJIEHOTO JIOXOAY; € MYIBTHILTIKATOPOM 3POCTaHHS HAI[IOHAIBHOTO JOXOIY, 3aWHATOCTI 1
po30ymoBH MicleBOi 1HQPACTPYKTYpH, 3POCTaHHS PIBHSA JKUTTS HACEIECHHS, MAa€ BUCOKOIO
e(EeKTHBHICTh 1 IBUAKY OKYITHICTH IHBECTHIIiH; € €EKTHBHAM 3aCO00M OXOPOHH IMPHPOIH i
KYIIBTYpHOI CaIIIMHY; TOB'I3aHUI 3 yCiMa Taly3sIMH HAI[lOHAJIBFHOI €KOHOMIKH. 3 JOIOMOTOI0
OLIIHOK EKCIIePTiB BH3HAYCHO TOJIOBHI NMPOONEMH Cy4acHOTO YKPaiHCHKOTO Typu3My. AHaii3
mpo0JieM TYpPHUCTHYHOI Tajy3i JaB 3MOTY JIOBECTH, IO TypH3M YKpaiHW 3HAXOAWTHCS y CTaHi
cTarfamii. 3 BHKOPHCTaHHAM 3BITiB €BpONEHCHKOr0 0aHKYy PEKOHCTPYKII Ta PO3BHUTKY
c(hOopMOBaHO JlaHi MOAO MOTEHIiay 1 TOJTOBHHUX TEPENOH Ha NUISXY A0 PO3BUTKY YKpaiHCHKOIO
Typu3My. BHKOpPHCTOBYIOUM MOCBiZi 3aCTOCYBAaHHS CBITOBMX MDKHapOJHHX IIPAKTUK MIONO
PO3BHUTKY TYpHU3MY, MOOYIOBAaHO YOTHPH €Taly CTPATEridHOrO PO3BHUTKY TypusMmy Ykpainu. Ha
OCHOBI TPHUHIMINB, PECYpCiB, 3aBJaHb 1 MOXJIMBOCTEH TYpHCTHYHHX KJacTepiB B paMKax
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cTparerii po3BHTKY TYpHCTHYHOI ramy3i YKpaiHu, c)OpMOBAHO aJITOPUTM PO3POOKU cTpaTeril
JUSUTBHOCTI TYPUCTHYHOTO KITACTEpYy.

KniouoBi cnoBa: HamioHanbHa EKOHOMiKa, TYPUCTHYHA Taily3b, TYpWU3M, HOTEHIIal
TypU3MY, CTpaTeTisl, PO3BUTOK, pehOpMyBaHHS rany3i, TYpUCTHYHI KIIACTEpH.

Formulation of scientific problem and its significance. Today, the sphere of
tourism in the world has a significant impact on the development of sectors of the
national economy and is characterized by high growth rates. Tourism is a tool for
improving the efficiency of natural recreational resources, solving pressing problems of
intersectoral cooperation, increasing competitiveness, intensifying public life, deepening
the process of integration and international specialization.

The importance of tourism as an economic phenomenon for the Ukrainian
economy is extremely important because it: acts as a tourism product and services that
can not be accumulated and transported; creates new jobs; serves as a mechanism for
redistribution of national income; is a multiplier of growth of national income,
employment and development of local infrastructure, growth of living standards;
characterized by high efficiency and rapid return on investment; is an effective means of
nature protection and cultural heritage; associated with all sectors of the national
economy.

Analysis of recent research on this issue. Many Ukrainian scientists have
studied the problems of the functioning and development of the country's tourism
industry. However, among the achievements of scientists are not effective enough
measures for the development of tourism in Ukraine, given the stagnant processes taking
place in this area today. Therefore, this study is based on strategic documents developed
jointly with the International Financial and Credit Institute, the European Bank for
Reconstruction and Development (EBRD) and Ukrainian stakeholders interested in
tourism reform in Ukraine.

The purpose of the article is to characterize the stages of the tourism
development strategy in Ukraine and to propose measures that would guarantee high-
quality reform of the tourism industry and ensure its effective development.

Presenting main material. According to the UN definition, tourism is "active
recreation that affects the promotion of health, physical development, associated with
leaving the outside of permanent residence” (World Tourism QOrganization, 2003). In
turn, the Manila Conference on Tourism declared that “tourism is an activity that
occupies an important place in the free time of peoples and directly affects the social,
cultural, educational, economic and political spheres of life of individual states, as well
as their interstate relations. ”’(Philippines, 1980).

Along with the fact that Ukraine has great potential for tourism development,
tourism in the country is currently in its infancy. This situation is explained by the lack
of a clear state policy on tourism development. General awareness of Ukraine's natural
and cultural heritage is not adequately managed by the competent authorities and
requires urgent action (regulation, enforcement and marketing in the domestic market)
to emphasize the importance of heritage and demonstrate best international practices.

It is worth noting that Ukraine is one of the countries with a transformational
(transition) economy in which there are constant deterrents that directly affect economic
growth and scientific and technological progress. Constant crises reduce the opportunity
to compete with leaders in the world market of tourist services. This is confirmed by the
fact that Ukraine lags far behind competing countries, ranking 78th among 140 countries
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(Fig. 1).
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Fig. 1. Dynamics of change of positions of Ukraine according to the Index of
competitiveness of the countries in the sphere of travel and tourism

It should be noted that in 2015 the indicators were not calculated due to the
unstable situation in Ukraine.

In its conclusions on Ukraine, the World Economic Forum highlighted the
strengths and weaknesses of Ukrainian tourism. The strong ones include: price
competitiveness, the market of recreational (health services), human resources (labor
market). To the weak: security and protection (especially given the Ukrainian-Russian
conflict), environmental sustainability and protection of natural resources.

Thus, the Ukrainian tourism industry does not meet international standards due
to the following systemic problems: inefficient use of tourism resources, low
competitiveness of tourism enterprises, weak state regulation of tourism development
due to frequent changes in the state regulator, inconsistency and imperfection of
legislation.

For example, we present the general current trends in the market of tourist
services of developed countries: the growing share of tourist services both in the
structure of gross domestic product and in the structure of consumption; intensive
development of information technologies and e-commerce in the field of tourism;
creation of strong strategic alliances and global alliances; liberalization of national
tourist markets, etc.

Studies of the problems inherent in Ukrainian tourism today indicate that
tourism is in a state of stagnation.

It is necessary to take measures at the state level that would guarantee high-
quality reform of the tourism industry and ensure its effective development. In 2019, the
International Financial and Credit Institute European Bank for Reconstruction and
Development (EBRD) provided assistance to Ukraine to reform tourism development in
order to integrate Ukraine's economy into international economic relations in the future.

Therefore, the necessary measures for the development of tourism in Ukraine
are:

- implementation of effective regulation of activities in the field of tourism;

- amendments to the legislation in the field of tourism;
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- direction of tourist taxes for the needs of the industry;

- improving the collection of statistical data in tourism;

- raising quality control standards.

In its report, the EBRD identified the potential of Ukrainian tourism and the
main obstacles to its development.

The potential of tourism includes:

- attractiveness of the country in terms of cultural, natural and other resources
that can be used for tourism;

- the density of tourist supply in Ukraine is significantly lower than in the
countries taken for comparison;

- from the point of view of transport, Ukraine has connections with many tourist
markets, and connections are currently used mainly to meet the needs of outbound
traffic;

- several destinations, where modern destination management practices are used,
already receive international tourists;

- international hotel chains are present in key destinations and influence changes
in quality in educational and operational activities;

- there are no significant differences of opinion between groups of stakeholders
in tourism, while current problems are the result of inefficient organization of the
tourism industry;

- analysis of the value chain shows that despite the presence of problematic
elements in it, the situation can be significantly improved in the short and medium term;

- business tourism and weekend tours have the potential to get results quickly,
and in the sector of resort tourism and tours additional opportunities open up;

- Ukraine has begun to build strong ties with EU countries, which are expected
to significantly improve and expand tourism in terms of quality and quantity.

The main obstacles to the development of tourism in Ukraine are as follows:

- tourism is not perceived as a strategically important sector in the general
economy of the country, so the organization, regulation and compliance with legislation
in the industry is ignored;

- the marketing system of national tourism is the least competitive element due
to its poor organization (lack of human resources and funding);

- Ukraine has a bad international image in terms of security and protection,
which forms a major obstacle to tourism development;

- the system of statistical coverage of tourist data does not provide enough
information for planning and decision-making;

- taxation in the field of tourism is considered as income and does not differ
from other types of taxation, ie it is not allocated to a separate source of budget revenues
that can be directed to the management or promotion of tourism;

- the private sector in tourism does not officially participate in the management
of the industry (only minimal participation in the role of consultants);

- the internal transport system is defined as an obstacle to the development of
any economic activity (ie prevents the functional activation of most of the country).

Based on these data and recommendations, the Government of Ukraine has
jointly launched a complete reform of the tourism industry, which provides a certain
strategic framework.

The strategic framework for tourism development in Ukraine is based on the
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application of world international practices, and the reform itself is adapted in
accordance with the characteristics of the Ukrainian tourist product and the real state of
the country's tourist system.

Thus, the strategic framework for tourism development in Ukraine includes four
successive stages (Fig. 2).

STAGE 1 STAGE 2 STAGE 3 STAGE 4
Formation of Increasing Capital Quality
the —»| informativeness | investmentand | assurance and
mechanism (2022-2025) product differentiation
(2020-2021) development (2030 and
(2026-2029) beyond)

Fig. 2. Stages of strategic development of tourism in Ukraine
(grouped by authors according to 10-11)

Thus, the main stages are designed for ten years, the last stage has no set time
limits, as improving the quality of tourism services is a continuous process and a key
factor that affects the competitiveness of tourism enterprises. Each of the presented
stages has its own components, in particular, the first stage includes the following
important points: the establishment of an internationally competitive marketing system
for national tourism, which can use product categories with the potential for rapid
results; formation of a new legislative and organizational system; launching long-term
development and capacity building processes.

The second stage envisages that the following tasks need to be solved in three
years: to improve the international tourist image; to promote and commercialize leading
destinations with an emphasis on business tourism products and weekend tours; create a
methodology for planning and institutional preconditions for the development of future
tourism products and investments.

The third stage, like the previous one, is designed for three years and involves
the following tasks: investment and intensive product development; development of the
main tourist and transport infrastructure; ensuring the functioning of the tourist
organization at all levels (national, regional, local).

The last stage includes the following tasks: development and implementation of
quality control system and mechanisms; state-of-the-art brand management and
marketing practices; product differentiation.

An important role in reforming the tourism industry is given to tourism clusters,
which will be able to ensure the sustainable development of tourism in the regions of
Ukraine. Support for tourism clusters belongs to the first stage of strategic development
of tourism in Ukraine and aims to promote a new product: creating a program to
promote the idea of tourism clusters in the regions, providing support for quality tourism
development strategies at the local level, implementation of training programs for
tourism products. , training programs for marketing and promotion, intercluster
cooperation.

The main conditions for the allocation of the cluster are the territorial feature
and sectoral affinity of enterprises. In modern conditions of development of the world
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economy clusters arise not only in traditional branches of economy, but also in the
sphere of services, and consequently in the tourist industry. In tourism, the cluster is
interpreted as a system of interaction of tourism enterprises that are geographically
concentrated and that use common tourism resources.

Consider the main principles of development of tourism clusters in Ukraine:
innovative and electronic services; sustainable development of regions and
communities; accessibility of tourism for everyone; introduction of tools of social
dialogue and self-regulation; introduction of public-private partnership experience; use
of the best models of world experience.

What resources are there for the development of tourism clusters in Ukraine:
Federation of Employers in the field of tourism; EU-Ukraine Civil Society Platform;
Tourism Reform Initiative Group; Coordination Council for Tourism under the Cabinet
of Ministers of Ukraine; Expert Council on Tourism and Resorts under the Committee
of the Verkhovna Rada of Ukraine.

Tasks and opportunities of tourism clusters: monitoring the implementation and
realization of state programs for the development of the tourism industry; creation of
effective mechanisms for financing the development of the tourism industry and
favorable conditions for doing business; influence on the development of tourism
through the tools of social dialogue at the national and European levels; development of
modern legal documents to ensure sustainable development of tourism; monitoring the
implementation of world quality standards and certification of services.

Based on the principles, resources, tasks and capabilities of tourism clusters
within the strategy of development of the tourism industry of Ukraine, we will form an
algorithm for developing a strategy for the tourism cluster.

1. Conducting thematic meetings (workshops) with representatives of the local
population and activists in the region:

- seminars on tourism development in the region;

- formation of a map of tourist-attractive places of the region;

- formation of the list of the basic questions and problems of region;

- formation of a single base of investment proposals and development projects
of the region;

- collection of proposals and development projects from activists of the region;

- formation of package proposals for access to the investment community;

- formation of a business incubator of projects for regional activists.

2. Preparation of presentation materials and branding to promote the region:

- formation of a clear plan of the necessary branding of the region;

- development of the brand of the region or individual tourist facilities
(attractions);

- development of presentation booklets and promotional materials of the region.

3. Conducting an information campaign on the Internet and media to promote
the region and individual sites:

- development of Internet sites for tourist attractions in the region;

- creation of a "pool" of information partners for further promotion of the
region;

- development of a plan for the promotion of each individual object of the
region.

4. Promotion of the tourist product and search for additional resources for
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development:

- presentation of developments and proposals from the region at international
forums;

- establishing cooperation with representatives of business associations and
investment circles;

- attraction of donor funds and participation of projects in EBRD, EIB, EU,
USA programs.

5. Carrying out of work with separate subjects of tourist sector of region
(formation of a brand, advancement, etc.):

- development of Internet sites for the subjects of the tourist market with a single
approach to the elements of branding;

- development of a plan for the promotion of each individual object of the
region;

- additional marketing support (promotions, offers, promotions).

Conclusions. The importance of tourism for the national economy of any
country is extremely high, because it: creates new jobs; serves as a mechanism for
redistribution of national income; is a multiplier of growth of national income,
employment and development of local infrastructure, growth of living standards;
associated with many sectors of the national economy, etc. Analysis of the problems of
the tourism industry has shown that tourism in Ukraine is in a state of stagnation. Using
the experience of applying international international practices for tourism development,
four stages of strategic development of tourism in Ukraine have been built. Based on the
principles, resources, tasks and capabilities of tourism clusters within the strategy of
development of the tourism industry of Ukraine, an algorithm for developing a strategy
for tourism cluster.

With the support of the European Union, Ukraine has received support in the
form of a Roadmap for Tourism Reform, the strategic component of which is: the
inclusion of tourism in the "Strategy 2020"; development of "Tourism Development
Strategy until 2025"; development of the Ukraine Brand Formation Program;
development of "Marketing tourism strategy of the state"; categorization of
accommodation facilities according to generally accepted world standards.
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CTPATETIIS PO3BUTKY TYPUCTUYHOI I'AJTY31 YKPATHU

IMocTanoBka HayKkoBoi npodjieMn Ta ii 3Ha4enHs. CbOrojHi cdepa Typusmy y
CBITI Ma€ 3HAYHWIA BIUIMB HA PO3BHTOK Tajy3ed HAaI[lOHANBHOI EKOHOMIKH 1
XapaKTepU3YEThCS BUCOKMMH TeMIaMH 3pOCTaHHS. TypusM € iHCTPYMEHTOM JUIs
MiIBHIICHHS e(QEeKTHBHOCTI BUKOPUCTAHHS TIPUPOIHUX PpEKpealliiHuX pecypcis,
BUpIIIEHHS  aKTyallbHUX  [poOJeM  MDKramy3eBoi — CHiBmpali,  MiJABUIICHHS
KOHKYPEHTOCIIPOMOXKHOCTI, aKTHBI3allii CYCHUIBHOTO HTTS, TOTTHOIEHHS MpoIecy
iHTerpaii 1 MbKHapOIHOT creriai3arii.

3HaueHHs TYpU3MY SIK EKOHOMIYHOTrO SIBHINA JUIS YKpaiHChbKOT E€KOHOMIKH €
HA/I3BHYAIHO BaKJIMBUM, OCKUTBFKU BiH: BUCTYIIA€ y BHTIISL TYPIPOIYKTY 1 TOCIYT, IO
HE MOXXYTh HAKOITUYIYBATHCS 1 TPAHCIIOPTYBATHUCS; CTBOPIOE HOBI poOo0Ui MicCIsl; CIIyrye
MEXaHI3MOM TIEpepO3MOILTy HAIIOHATBHOTO JOXOIY; € MYJIbTHILUIIKATOPOM 3POCTaHHS
HaIlIOHATBHOTO JOXOY, 3aHHATOCTI 1 po30yI0BH MICIIEBOI iHOPACTPYKTYPH, 3pOCTAHHS
pPIBHS JKHTTS HACEICHHS, XapaKTePH3ye€ThCS BHCOKOIO ©(MEKTUBHICTIO 1 IBUIKOIO
OKYITHICTIO IHBECTHIIH;, € e()EKTHUBHUM 3aCO00M OXOPOHH MPHPOIU 1 KyJIbTYypHOI
CTIIAIIIMHMA; TTOB'SI3aHUH 3 yciMa raay3siMH HaIllOHAJIBHOT EKOHOMIKH.

AHami3 ocraHHiX mocaiTkeHb 3 wi€i mpodaemmu. JlochmimpKeHHSIM MpoOsIeM
(yHKIIIOHYBaHHS 1 PO3BUTKY TYpPHCTUYHOI Tanmy3i KpaiHu 3aiimMamuce Oarato
YKpaiHChKHMX BUeHMX. IIpoTe, cepen HampailoBaHb HAYKOBLIB HE € JOCTATHHO A1€BUMH
3aXOIU IIOAO PO3BUTKY TYpH3My B YKpaiHi 3 OINIAQy Ha CTarHaImiiHI IPOLECH, SKi
BimOyBatoTbcs y wii cdepi cporomni. Tomy, maHe mocmipkeHHs MOOyAOBaHE Ha
CTpaTeriyHuX [OKYMEHTaX, po3poOJIIeHuX CcHimbHO 3 MikHaponHuM (piHaHCOBO-
KPEAUTHUM IHCTUTYTOM €BpONelchKUM OaHKOM PeKOHCTPYKIii Ta po3BUTKY (€BPP) Ta
YKpalHCHKHMH CTEKXOJZiepaMH, KOTpi 3aliKaBieHI y MPOBEACHHI pedopMHU TypU3My B
VYkpaiHi.

Mera cTaTTi — 30ilICHUTH XapaKTePUCTHKY €TaIlB CTPATeTii PO3BUTKY TypU3MY B
VYkpaiHi 1 3ampomoHyBaTH 3aXoAd, SKi O TapaHTyBalM sKicHEe pedopMyBaHHS
TYPUCTHYHOI TalTy3i 1 3a0e3meuniy ii e eKTUBHIUI PO3BUTOK.

Bukisan ocHoBHoro martepiany. 3a BuzHaueHHAM OOH, TypHu3M — Lie «aKTUBHHU
BIIIOYMHOK, MIO BIUIMBA€ HA 3MIIHEHHS 3A0pOB’S, (i3UUHUI PO3BUTOK JIIOAMHH,
MOB’SI3aHUI 13 BHI3Z0M 3a Mexi moctiiiHoro wicist mpokuBanusy (World Tourism
Organization, 2003). V cBowo wuepry, MaHinbcbka KOH(EpPEHLis 3 Typusmy
MPOTOJIOCHIIA, IO «TYPHU3M — II€ JIiSUTBHICTB, SKa TMOCIAa€ BaXXIIMBE MICIE y BUIBHOMY
MPOBENIEHHI 4Yacy HapoXiB 1 Oe3mocepenHbO BIUIMBAE HA COLIajbHY, KyJIbTYPHY,
OCBITHIO, €KOHOMIYHY Ta TOJITHYHY C(EpH >KUTTSI OKPEMHX JAEpXkaB, a TaKOX Ha iX
MDbKIep)KaBHI BiTHOCUHWY (Dininninu, 1980).

[opsin 3 TuM, mo YkpaiHa Mae BENMKHN MOTEHIall JUIS PO3BUTKY TypU3MY, B
KpaiHi Typu3M 3HaXOOUTHCS CHOTOAHI Ha €Talli CBOrO CTAHOBJIIEHHS. Taka CUTyalis
MOSICHIOETHCS. BIACYTHICTIO YITKOi TOJNITHKA JAEpXaBU MIONO PO3BUTKY TYpHU3MY.
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3araipHe YCBiIOMJIEHHSI TPUPONHOTO Ta KYJNbTYpHOTO CHaiKy YKpaiHM HE Mae
aJICKBaTHOTO YNpPaBNiHHS 31 CTOPOHM KOMIIETEHTHHX CTPYKTYp 1 moTpelye
HEBiAKIaJIHUX 3aX0JiB (HOPMATHBHO-NIPABOBE PEryIIOBaHHs, 3aCTOCYBaHHS MpaBa Ta
MapKeTHHTY Ha BHYTPIIIHBOMY PHHKY), IO MiJKPECIATh BaXKIUBICTh CIAJKy Ta
MPOIEMOHCTPYIOTH MEPeIOBl MKHAPOIHI MPAKTUKH.

Bapro 3ayBakutu, mo YkpaiHa BiTHOCHUTBCS IO KpaiH 3 TpaHC(OpMAIiHHOI
(mepeximTHOo) EKOHOMIKOI Yy SIKid MOCTIHHO MPHUCYTHI CTpUMYyIOYi (pakTopu, KOTpi
Oe3mocepeIHbO BIUIMBAIOTh HA €KOHOMIYHE 3POCTaHHS i HAyKOBO-TEXHIYHUH MpoOrpec.
[NocTiifHi KpW3W 3MEHIIYIOTh MOXJIMBICTH KOHKYPYBaTH 3 JiJlepaMH Ha CBITOBOMY
PUHKY TYpPUCTHYHHX TOCIyT. [liqTBepIKeHHsIM I[bOTO € TOH (akT, mo YkpaiHa cyTTeBO
BIJICTa€ BiJl KOHKYPEHTHHUX KpaiH CBITY, nocinarouu 78 miciie cepen 140 kpain (puc. 1).
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B KinbKicTb KpaiH ¥ peHTHHIY B [Tosuilia YkpaiHH

Puc. 1. Ilunamika 3minu no3uniii Ykpainu 3a IngexcoM KOHKYPEHTOCIIPOMOKHOCTI
KpaiH y cdepi nogoposkeii Ta Typuzmy

3ayBaxkumo, mo 3a 2015 pik He 3mIACHIOBAINCH PO3PAXYHKH ITOKAa3HHKIB 3
MIPUYMHU HECTaOUTHHOI CUTYaIlil B YKpaiHi.

VY BucHOBKax momo Ykpainu, BcecBiTHIH ekoHOMIUHWN (OpyM BHOKpPEMHB
CHJIBHI 1 caOKi CTOPOHM YKpAiHCBKOro Typus3My. 0 CHIBHUX BiIHECEHO: LIHOBY
KOHKYPEHTOCIIPOMOXHICTh, PHHOK peKpeariifHuX (030pOBUMX TIOCIYT), JIOJCHKI
pecypeu (puHok mpani). o cnabkux: 3abe3nedeHHs Oe3Mmexku Ta 3axucTy (mepeaycim 3
OINIAy Ha YKPaiHCHKO-POCIHCHKAN KOH(QIIIKT), EKOJOriyHa CTIMKICTh 1 3aXWCT
MIPUPOTHUX PECYPCIB.

TakuMm yMHOM, yKpaiHChbKa TYpPUCTHYHA Tayly3b HE BIANOBiAa€ MDKXHAPOAHUM
CTaHJapTaM dYepe3 Taki cHUCTeMHI mpoOneMu: HeeEeKTUBHICTE BHUKOPHCTAHHSI
MOTEHLiaTy TYPUCTHYHUX PECYpCiB, HU3bKa KOHKYPEHTOCHPOMOXKHICTh TYPUCTUYHHX
HiANPUEMCTB, cllabke JepKaBHE PETYIIOBAHHSA PO3BUTKY TYpH3MY 4€pe3 4acTy 3MiHY
JEP)KaBHOTO  PEryiATopa, HEY3TODKEHICTb 1  HEZOCKOHANICTh  3aKOHOJABYOTO
3a0e3MeYeHHS .

Ho mpuknamy, npuBeIeMO 3arajbHi CydacHI TEHAEHLIl Ha PUKY TYPUCTHYHHX
MOCIYT PO3BMHEHMX KpaiH: 3pOCTaHHSI YAaCTKH TYPUCTHYHMX IOCHYT SIK y CTPYKTYpi
BaJIOBOI'O BHYTPILIHHOIO MPOAYKTY, TaK 1 B CTPYKTYpi CIIOKMBAaHHS; IHTEHCHBHUM
PO3BUTOK iH(OPMALIIHUX TEXHONOrIM Ta eIeKTPOHHOI TOpriBii y cdepi Typusmy;
CTBOPEHHSI TOTYXKHHMX CTpAaTEriyHMX aJbSHCIB 1 NI00aNbHUX CO03iB; JiOepamizaiis
HAIIOHAJIbHUX TYPUCTUYHUX PUHKIB TOILO.
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HocmimxenHs mnpobieM, NpPUTaMaHHUX CHOTOAHI YKPaiHCBKOMY TYpHU3MY,
BKa3yIOTh Ha Te, 10 TYpU3M Iepe0yBae y CTaHi cTarHaiii.

[loTpibHO Ha piBHI JepKaBU BXKHUTU 3aXOAM, sIKi O TapaHTyBalIH sIKiCHE
pedopMyBaHHs TYpUCTHYHOI Taiy3i i 3a0e3neuwin i epekTuBHM po3BuUTOK. Y 2019
poui  MixHapogHuid  (iHAHCOBO-KPEAWTHHH  IHCTUTYT  €Bpomelchkuii  OaHK
pekoHCTpyKLii Ta po3Butky (€BPP) HamaB momomory VYkpaini ansi mpoBeneHHS
pedopMu pO3BUTKY TYypHU3MY 3 METOIO IHTEIPYBAaHHS €KOHOMIKH YKpaiHu y MKHAPOIHI
rOCHOAPChKI 3B'SI3KH B MallOyTHHOMY.

OTxe, HEOOXITHUMHU 3aX0J[aMH JUIsl PO3BUTKY TypH3My B YKpaiHi €:

- 3iliCHEeHHS e)eKTUBHOIO PEryIIOBaHHS AISUIBHOCTI Y cepi Typu3my;

- BHECEHHS 3MiH JI0 3aKOHOJIaBCTBa Y cepi Typu3my;

- CIpsSIMYBaHHS TYPUCTUYHUX MOAATKIB HAa MOTPEOH raiysi;

- YIOCKOHAJIEHHS 300py CTATUCTUYHHX JIAHUX Y TYpH3Mi;

- MiJBUIIEHHS CTaHIAPTIB KOHTPOJIIO SKOCTI.

VY cBoemy 3BiTi €bPP BU3HAauMB moTeHIian yKpaiHCHKOTO TYpHU3MY 1 TOJOBHI
MEPENoHy Ha IUIAXY JI0 HOT'O PO3BUTKY.

Jlo noTeHIiany Typu3My BiIHECEHO:

- IpUBaONUBICT, KpailHM 3 TOYKH 30pY KYJIBTYPHUX, TMPHUPOJHHX Ta IHIIHX
pecypciB, SKi MOXKHAa BUKOPUCTOBYBATH B IIUISAX TYPU3MY;

- MIUTBHICTh TYPUCTHYHOI IPOIMO3UIiT B YKpaiHi CyTTEBO HIKYA, aHDK Y KpaiHax,
Y3SITUX JUI NOPIBHSHHS;

- 3 TOUKH 30py TPAHCHOPTY YKpaiHa Ma€ CIONy4YeHHs 3 0ararbMa TypUCTUYHUMHU
pUHKaM{, IpPU LBOMY CIIOJy4Y€HHS Hapas3l BHUKOPUCTOBYIOTBCS B OCHOBHOMY MJIs
3a0e3medeHHs moTped BUXiMHOrO TpadiKy;

- KUITbKa JCCTHHAINIA, JI¢ 3aCTOCOBYIOTHCS CYYacHI NPAKTHUKUA YIIPABIIHHS
JECTUHAIISIMH, YK€ IPUAMAIOTh MDKHAPOAHHUX TYPHCTIB;

- MDKHApPOIHI MEPEeXi TOTeliB IPUCYTHI B KIIOYOBUX JECTHHAIISIX Ta BINTUBAIOTH
Ha 3MIiHH SKOCTi B OCBITHIH Ta OmNepaIiiHii MisI-HOCTI;

- MDK TPyIIaM# 3aIliKaBJICHUX CTOPIH y TypW3Mi HEMa€ 3HaYHUX CYIEPEUOK Y
TOYKax 30py, V TOH dYac KONM TMOTOYHI TPOOJIEMH € pe3ylbTaToM Hee(eKTHBHOI
opraHizamii poOOTH TYpPHUCTUYHOI ray3i;

- aHaNI3 JAHIIOKKAa (OPMYBaHHS BapTOCTI AEMOHCTPYE, IO HE3BAXKAIOUM Ha
HasBHICTh Y HbOMY NPOOJIEMHUX €IIEMEHTIB, CUTYaIlil0 MOXXHA CYTTEBO MOKPAIIUTH Y
KOPOTKOCTPOKOBIH 1 CEpETHBOCTPOKOBII MEPCIIEKTUBAX;

- OUTOBMH Typu3M 1 TypH BHUXITHOTO JHS MAlOTh MOTEHINall 0 IIBHJIKOTO
OTPUIMaHHS pPe3yNbTaTiB, @ B CEKTOPi KypOPTHOrO TYpH3MY Ta TypiB BiIKPHUBAIOTHCS
JIOJATKOB1 MOKJIMBOCTI;

- Ykpaina posnouasna OymyBaTH MilHiI 3B’s3kM 3 KpaiHamu €C, 1m0 3rizHO 3
OYiKyBaHHSIMH, MAalOTh 3HAYHOIO MIpOI0 MOKPAIIUTH Ta PO3LIMPUTU TYPU3M i3 TOUKH
30py SKOCTi Ta KiTBKOCTI.

Jlo TONoBHUX NEPENoH Ha LUIAXY 0 PO3BUTKY TypU3My B YKpaiHi BiZHOCATHCS
TakKi:

- TYpU3M HE CIpPUHMAa€eTbCcA SK CTpaTeriyHO BaXKJIMBa Tally3b y 3araibHid
EKOHOMIlll KpaiHW, TOMY Oprasizamis, HOPMAaTHBHO-IPABOBE pEryJIOBaHHSI Ta
JNOTPUMAaHHS 3aKOHOJABCTBA B Tally3i IrHOPY€ETHCS;
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- cucremMa MapKETHHTY HAIIOHAJILHOTO TypU3My € HaMeHII
KOHKYPEHTOCIIPOMOKHUM €IIEMEHTOM Yy 3B’SI3Ky 3 HOro TMOraHOI OpraHizali€ro
(HemocTaTHBO JIIOACHKUX pecypciB 1 hiHaHCYBaHHSA);

- Ykpaina Mae moraHnii MiKHApOAHWH IMiZK 3 TOUKH 30py O€3MEeKH Ta 3aXHUCTY,
o GopMye TOOBHY IMEPENOHY Ha MUISXY 0 PO3BUTKY TYPU3MY;

- CHCTEeMa CTaTUCTUYHOTO OXOIUICHHS TYPUCTHYHHMX JaHWX HE HaJae JOCTaTHBO
iH(OpMAaIil U1l TUIaHyBaHHS Ta IPUXHATTS PillICHB;

- OMOAATKYBaHHA y cepl Typu3My PO3IIISJAEThCS K JNOXIJ 1 HE BIAPI3HAETHCS
BiJl IHIIMX BHJIB OIOJATKyBaHHS, TOOTO HOro HE BHUIUICHO B OKpeMe JDKepelo
HAJXOKEHb JI0 OIOJDKETY, SIKi MOXKHA CIIPSIMOBYBATH Ha YIPaBIiHHS a00 MpPOCYBaHHS
TypHU3MY;

- IpUBAaTHUH CEKTOp Yy Typu3Mmi odiniiHo He Oepe ydwacTi y 37ilicHEeHHI
YIIpaBJIiHHS Tay33t0 (JIMIIe MiHIMAJIBHA Y9acTh Y POJIi KOHCYJIBTAHTIB);

- BHYTPIIIHA TPAHCIIOPTHA CHCTEMa BH3HAYAETHhCA SK IMEpErnoHa Ha HUIAXY IO
PO3BHTKY OyJb-sIKOi €KOHOMIYHOI JMisUTBHOCTI (TOOTO TepemKkopkae (QyHKIOHATbHIN
AKTHBAIIIi OLIBIIOT YACTHHH TEPUTOPIT KpaiHH).

Ha ocHOBI 1[uX JaHUX 1 peKOMEHIAIIIN, YpsaIoM YKpaiHu pa3oM po3oyaTo MOBHE
pedopMyBaHHS TYPUCTHYHOI T'ajly3i, KOTpe rnependadae neBHi cTpaTeriyti paMKH.

CrpareriuHi paMKd PO3BUTKY TYpU3My B YKpaiHi 0a3ylOThCsl Ha 3aCTOCYBaHHI
CBITOBMX MDKHApOJHUX IpPaKTHKaX, a caMmy pedopMy aJanTOBaHO BIAMOBIAHO 110
0CcOo0NMBOCTEH YKPAaTHCHKOTO TYPHCTHYHOTO MPOAYKTY 1 peaJbHOrO CTaHy TYPUCTHYHOT
CHUCTEMHU KpaiHH.

TakuM YWHOM, CTpaTeridHI paMKH PO3BHTKY Typu3My B YKpaiHi BKITIOYAIOThH
YOTHPH TOCIIJOBHUX €TaIliB (puc. 2).

ETAIT 1 ETAII 2 ETAII 3 ETAII 4
dopmyBaHHs [linBumenas Kamniramno- 3abe3neueHHs
MexXaHi3My || iHQOpPMATHBHOCTI T3 BKJIAJCHHA Ta | | AKOCTI 1
(2020-2021) (2022-2025) PO3BHTOK nudepeHiaris
MIPOJIYKTIB (2030 1 Hamgaii)
(20262029 pp.)

Puc. 2. ETanu cTpareriynoro po3BUTKY Typu3My YKpaiHu
(3rpynoBaHo aBTopamu 3a ganumu 10-11)

OTxe, OCHOBHI eTamu po3poOJIEHO Ha MAECSATh POKIB, OCTAHHIH eram He Mae
BU3HAYEHUX YaCOBHX OOMEXEHb, OCKUIBKM MIIBUILEHHS SIKOCTI HaJaHHS TYpPUCTHYHUX
nocnyr — 1e Oes3lnepepBHUI Tporec 1 KIOYoBHH (akTop, SKWH BIUIMBaE Ha
KOHKYPEHTOCTIPOMOXKHICTB HIPHEMCTB Typu3My. KoxkeH 3 npeacTaBiieHuX eTariB Mae
OKpeMi CKJIaJIOBi, 30KpeMa, IO MEpIIOro eramy BiTHOCATHCS TakKi Ba>KIMBI MOMEHTH:
BCTAHOBJIGHHS  MDKHAPOJHOI  KOHKYPEHTOCIIDOMOXKHOI ~ CHUCTEMH  MapKeTHHTY
HAIIOHAJILHOTO TYpU3MYy, sIKa MOXE BHKOPHUCTOBYBATH KaTeropii MpOAYKTIB i3
MOTEHIIaJoM JI0 IIBHAKUX pE3yJabTariB; (OpMyBaHHSA HOBOI 3aKOHOAABYOI Ta
opraizaliiiHoOi CHCTEMH; 3aIllyCK JOBIOTPUBAIMX MPOLECIB PO3BUTKY Ta YKpPIMJICHHS
MOTEHITiaNy.

Hpyruii eran nepeabadae, 110 32 TPH POKM HEOOXiAHO BUPILIMTH TaKi 3aBJaHHS:
MOKPAIIUTH MDKHApOIHUHA  TYPUCTHYHMKA  IMIDK; 3IIHCHUTH TIPOCYBaHHS Ta
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KOMepIIiaji3allio NpoBiTHUX JECTHHALIH 13 aKIEeHTOM Ha MPOAYKTaX IUIOBOTO TYpU3MY
1 TypaX BHUXIJHOTO IHs; CTBOPUTH METOJIOJIOTIIO JUIS TUIAHYBAHHS Ta IHCTUTYI[IHHX
MEepeyMOB 3 METOIO PO3BUTKY MailOyTHIX TYPUCTUYHHUX MPOAYKTIB 1 KaIliTaJOBKIAACHb.

Tperiii eram, sk 1 momepenHii, po3paxoBaHW Ha TpPU POKH 1 mependadae
BUKOHAHHSI TAKHMX 3aBAaHb: KaliTaJOBKIAJCHHS Ta IHTECHCUBHUI PO3BUTOK MPOIYKTIB;
po30yaoBa TONOBHOI TYpPHCTHYHOI Ta TPAaHCIOPTHOI iH(PACTPYyKTypH; 3a0e3redeHHs
(YHKIIOHYBaHHST TYpUCTHYHOI oOpraHizamii Ha YyciX piBHAX (HaliOHAJILHOMY,
perioHaNbHOMY, MICIICBOMY).

OcraHHii eTam BKIIOYA€ TaKi 3aBJaHHS: PO3pOOKa Ta BIPOBAKEHHS CHUCTEMH
KOHTPOJIO SIKOCTI Ta MEXaHi3MiB; YIbTpacy4acHi TPaKTHKH YIpaBJIiHHS OpeHgoM i
MapKeTHHTY; AudepeHIialis TpoayKTiB.

BaxnuBy ponb y pehopMyBaHHI TYPUCTHYHOI Tajy3i BiBEACHO TYPUCTHUYHUM
KJacrtepaMm, SIKi 3MOXYTh 3a0e3neuyBaTd CTIMKHI PO3BUTOK TYpHU3MY B pErioHax
Vkpainu. [linTpumMka TypUCTHYHHX KIACTEPIB HAISKUTh JO TMEPUIOrO eTaimy
CTpaTErivHoro po3BUTKY TYpU3My YKpaiHM i Mae Ha MeTi 3/iHCHIOBATH MPOCYBaHHS
HOBOT'O MPOAYKTY: CTBOPEHHS TPOrpaMu Uil POCYBAHHS i/1e1 PO3BUTKY TYPUCTHYHHX
KJIACTEpiB y perioHax, HaJaHHs MIATPUMKH SIKICHUX CTpaTerii po3BUTKY TypH3My Ha
MICIICBOMY PIBHI, BIPOBAKCHHS HABYAJBbHUX Tporpam MpoQeciiiHOi MM roTOBKH IS
PO3BHUTKY TYPUCTHYHHX MPOIYKTIB, HABYAIBHUX MTPOrpaM MpodeciiftHoT MiroTOBKU ISt
MapKeTHHTY Ta MPOCYBaHHsI, MDKKJIaCTEpHA CITIBIIpAIISL.

I'onoBHMMHE yMOBaMH BUAUIEHHS KJIACTEPy € TEPUTOpiajbHA O3HAKA Ta Tally3eBa
CIIOPITHEHICTh MANPUEMCTB. B cydacHHX yMOBax PO3BHUTKY CBITOBOT'O T'OCIIOApPCTBA
KJIACTEPH BUHUKAIOTh HE TUIBKH B TPAIUIIIMHKUX Tady3sax eKOHOMIKH, a 1y cdepi mocyr,
a OTXKe 1 B TYpHCTHUHIH iHAyCTpii. B Typm3mi Kmactep TpakTyeThCS SK CHCTEMa
B3a€EMOIIi TYPHUCTUYHUX MIAIPUEMCTB, IO CKOHIICHTPOBaHI Teorpadiyao 1 sKi
BHKOPHUCTOBYIOTh CIUTbHI TYPUCTUYHI PECYPCH.

PosrnsiHemMo TONOBHI MPWHIUN PO3BUTKY TYPHCTUYHHX KiacTepiB B YKpaiHi:
IHHOBaIiiHI Ta eJEeKTPOHHI TMOCIYTH; CTajJlii PpO3BUTOK pETiOHIB Ta TpOMA;
JIOCTYIHICTh TYPU3MY JJIs1 KOKHOTO; BIIPOBAPKEHHS IHCTPYMEHTIB COI[IaTbHOTO J1iaJIoTy
Ta CaMOPEryJIIOBaHHS, BIIPOBA/DKEHHS JOCBiNy Nep>KaBHO-TIPHBATHOTO HapTHEPCTBA;
BUKOPHCTaHHS KPAIX MOJIENEH CBITOBOTO TOCBiNY.

Sxi pecypcu Iuisi pO3BUTKY TYPHCTHYHHX KiacTepiB € B Ykpaini: demeparris
poboronaBuiB B cdepi Typusmy; Ilmardhopma rpoMansHCHKOro CycHibCTBa Y KpaiHa-
€C; ImimiatuBHa Tpyma 3 pedopmyBanHs Typusmy; KoopamHamiliHa pajga 3 TUTAaHb
Typusmy npu KaOineri miHicTpiB Ykpainm; ExcriepTHa pajga 3 muTaHb Typu3My Ta
KkypopriB mpu Komirteri Bepxosuoi Pamu Ykpainu.

3aBIaHHS Ta MOXIIMBOCTI TYPHCTHYHHX KJIACTEPiB: MOHITOPHHI BIPOBA/DKEHHS Ta
peamizamii Jep)KaBHHX MpPOrpaM pPO3BUTKY TYPHCTUYHOI Taly3i; CTBOPEHHS JII€BUX
MexaHi3MiB () iHAHCYBaHHS PO3BUTKY TYPHUCTHYHOI Taly3i Ta CHPUATIMBHX yMOB IS
BeZIeHHs Oi3HeCy; BIUIMB HA PO3BUTOK TYpU3MY Yepe3 iHCTPYMEHTH COIIaIbHOTO JialoTy
Ha HaliOHAJIBHOMY Ta €BPONEHCHKOMY pIBHAX; pO3poOKa Cy4acHHX HOPMATHBHO-
MpaBOBUX JOKyMEHTIB 3a/uisl 3a0e3MEeYeHHs] CTajoro PO3BUTKY CQepH TypHU3MY;
MOHITOPHHT BITPOBAKEHHS CBITOBMX CTAHJAPTIB SIKOCTI Ta cepTUQIKaLii MOCIyT.

Ha ocHOBi mnpuHOMMiB, pecypciB, 3aBAaHb 1 MOXJIMBOCTEH TYPUCTUYHHMX
KJIacTepiB B paMKax cTpaTerii pO3BUTKY TYPUCTHUYHOI Taiy3i YKpaiHu, chopmyeMo
QJITOPUTM PO3POOKH CTpaTerii AiSUIbHOCTI TYPUCTUYHOT'O KIlacTepy.
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1. IIpoBeneHHs TeMaTWUYHHX 3yCTpiuedl (BOPKIIOMIB) 3 MpeAcTaBHUKAMH
MICIIEBOTI'0 HACEJICHHS Ta aKTUBICTIB IO PEriOHY:

- ceMiHapy 3 MUTaHb PO3BUTKY TYPU3MY B PETiOHI;

- (hopMyBaHHsI KapTH TYPUCTHYHONPUBAOIMBUX MICIb PETiOHY;

- (hopMyBaHHS IepeNiky OCHOBHUX MUTAHb Ta MPOOJIEM periony;

- (hopmyBaHHS €nuHOI 0Oa3M IHBECTHIIMHMX MPOMO3UILIH Ta TPOEKTIB PO3BUTKY
periony;

- 30ip TPOIO3HIIiH Ta MPOEKTIB PO3BUTKY Bijl aKTUBICTIB PErioHy;

- (hopMyBaHHS MAKETHUX MPOIMO3MIIIN JISi BUXOJY JI0 IHBECTHIIIMHOI CIIIIBHOTH;

- (hopmyBaHHs Oi3HEC-IHKYOaTOPY MPOEKTIB JJIsl pETriOHANBHUX aKTHBICTIB.

2. TligroroBka mpe3eHTALIHHUX MaTepialiB Ta OPEHIIHT IS TPOCYBAHHS PETIOHY:

- (hopMyBaHHsI YITKOTO IJIaHy HEOOXi1HOT0 OPEHIIHTY PETiOHY;

- po3po0Ka OpeHIy perioHy 4u OKPEeMUX TYPUCTHYHUX 00 €KTIB (aTpakiriii);

- po3poOKa mpe3eHTalifiHIX OYKIIETIiB Ta MPOMOIIHHAX MaTepiajiB periony.

3. TlpoBenenns iHpopMaliitHoi kammaHii B [HTepHeT Ta Meia 1o/10 MpocyBaHHs
PETiOHY Ta OKPEMHUX 00’ €KTIB:

- po3poOKa iHTepHEeT-CalTIB I TYPUCTHYHONPHUBAOIMBHUX 00’ EKTIB PETiOHY;

- CTBOPEHHS «IIyiy» 1H(GOPMAamiMHWX TAapTHEPIB YIS IMOMABIIOT0 IPOCYBaHHS
perioHy;

- po3po0OKa IIaHy MPOCYBAHHS KOKHOTO OKPEMOTO 00’ €KTy PETioHY.

4. TIpocyBaHHS TypHUCTHYHOTO ITPOIYKTY Ta IOIIYK JOJATKOBHUX PECYPCIB IS PO3BUTKY:

- MPE3CHTAIliS HAIpaIFOBaHb Ta MIPOITO3MIIIN BiJl pETioHy Ha MUKHAPOTHUX (hopyMax;

- HaJIaTOJDKCHHSI  CIIBIIpaIli 3  TMpeACTaBHUKAMH  Oi3HEc-acolliamii  Ta
IHBECTHIIIMHUX K1JT;

- 3a;y4eHHs KOIITIB JOHOPIB Ta y4acTh MpoekTiB y mporpamax €bPP, €Ib, €C,
CLIA.

5. IlpoBeneHHs poOOTH 3 OKpEMHMH CY0’€KTaAMH TYPHUCTHYHOTO CEKTOPY PErioHy
(popmyBaHHS OpeHIy, MPOCYBAHHSI TOIIO):

- po3poOKa IHTEpPHET-CAWTIB s CYyO €KTIB TYPUCTHYHOTO PHUHKY 3 €IWHUM
MIJIXO/IOM IO €IeMEHTIB OpeH/IiHTY;

- po3po0Ka TUTaHy MPOCYBAHHS KOXKHOTO OKPEMOTro 00’ €KTy perioHy;

- TOJJATKOBHI MapKETUHTOBUU CYITPOBiJ (aKIIii, MPOIMO3HIIii, TPOCYBaHHS).

BucHoBkH. 3HaueHHS TypH3MYy JUIS HAIliOHAIBHOI €KOHOMIKM OyIb-sIKOi KpaiHH
HaJ3BUYAIHO BEIMKE, OCKUTLKYA BiH: CTBOPIOE HOBI po0OUi MiCIS; CIYTye MeXaHi3MOM
Nepepo3NOALTy  HAIIOHAJBHOTO  JIOXOAY; €  MYJIBTUIUIIKATOPOM  3POCTaHHS
HAaI[IOHAJBHOTO JIOXOJY, 3aHHATOCTI i po30yI0BU MicIeBO1 iH(PACTPYKTYpH, 3pOCTaHHS
PIBHS KMTTA HacelIeHHs; MOB'sI3aHUN 3 OaratbMa ragy3sMH HaliOHAJIbHOI €KOHOMIKH
Tou0. AHaii3 MpobiieM TYPUCTUYHOI raily3i oKas3as, U0 TYpU3M YKpaiHu 3HAXOAUTHCS
y craHi crarHanii. BUKopucCTOByIOYM [OCBiJ 3aCTOCYBaHHsI CBITOBHX MIKHAPOAHUX
MPAKTUK LI0/I0 PO3BUTKY TYpU3MYy, OOYAOBAaHO YOTHPH €TallH CTPATErIYHOIO PO3BUTKY
TypusMy Ykpainu. Ha ocHOBI mpuHIMMIB, pecypciB, 3aBIaHb 1 MOXKJIMBOCTEH
TYPUCTUYHUX KIACTEPiB B paMKaxX CTpaTerii po3BUTKY TYpHUCTHYHOI ramysi YKpaiHw,

cOpMOBaHO aNTOPUTM PO3POOKH CTpATErii AISTIBHOCTI TYPUCTHYHOTO KIIACTEpy.
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3a miarpumku €Bponeiicbkoro Coro3y, YkpaiHa oTpuMana MATPUMKY Y BUIIISLII
HopoxkHboi KapTu pedopMyBaHHS TYypu3My, CTpPATEriyHOIO CKJIaJOBOIO SIKOi €:
BKITIOUEHHsI Typu3My 110 «CtpaTterii-2020»; po3podka «Ctpaterii po3BUTKY TYpU3MY 0
2025 poky»; pospoOka «[Iporpamu ¢opmyBanHs OpeHay «YkpaiHa», po3poOka
«MapKeTHHroBOI TYPUCTHYHOI CTpaTerii JAep)kaBw»; MPOBENEHHS KaTeropusarii
00’€KTIB pO3MIIIIEHHS 32 3arajlbHOBU3HAHUMHU CBITOBUMHM CTaHJIapTaMH.
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